MARKETING MYTHBUSTERS

– Busting Two Common Marketing Myths
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No more excuses!  That’s right, quit fooling yourself.  If you are like millions of small business owners, the truth is that it’s not the budget expenditure that keeps you from marketing your business or even the lack of knowledge... It’s the follow through that becomes the ultimate roadblock!  So many of us realize that we ultimately must enhance our business image perception, by developing or re-developing our basic image, constructing a printed sell piece or updating our web presence, but perceived lack of time and focus keeps us from achieving our goals.  We wind up creating the necessary marketing materials within days of needing them, and the result = poorly designed and unprofessional looking pieces that may do more harm than good for business!  Well, the buck has got to stop here, and should be redirected to get you up-to-date and feeling good about your business perception.

(  
Marketing Myth #1:  “There is no room in the budget for marketing.”

The entire scope of marketing is much greater than simply dumping dollars in expensive marketing materials.  Start with the basics.  How does your logo look?? Professional? Homemade? OLD?????  Really dive into this one, because it all starts from this first impression someone will see of your business.  Ask friends, peers, and solicit the assistance of a graphic design person or firm that will give you a free opinion of your logo and other materials.  If your logo is not reflective of your desired business image and how you wish to be perceived by others, then it’s time for a change.  Just an improvement on your current look, could launch your business perception from a lemonade stand to an office in the empire state building.  And do you know what this means?? All of a sudden you are perceived as bigger and better, and can charge accordingly!  Wow, with a small investment you just increased your bottom line exponentially.  Logo design or re-design, can cost as little as $100 and up to $--,000, depending on who you are working with, and the scope of the project!  Large advertising agencies get a higher dollar amount for their time and expertise compared to smaller graphic design businesses. Depending on your individual needs, an ad agency may be a necessity for the amount of marketing volume you require, or if you are a small company that has basic marketing needs, a smaller firm may be able to assist you for a fraction of the cost.  Design firms found on the Internet, often are price competitive, but you lose the importance of one-on-one personal contact you receive when working with a local company.

Once you have your logo where it needs to be, consider how you are using it... Is it displayed properly to show off your good looks?  Is it on your stationary-- printed to perfection, or are you reproducing it with an inkjet printer, sucking up $30 cartridge after $30 cartridge?  In the professional world, inkjet = the “just starting out small business look” which translates into questionable credibility.  Press-printed stationary, an expense of only a few hundred dollars, can get you looking savvy in no time.  With all of that ink you’re buying, you might as well invest in some professional looking stationary!  

Now that you are communicating in style, how about brochures, sell-sheets, folders, your website, your fax cover sheet, your invoices? What are you leaving behind with your target audience to really sell your product or service?  Here is where the advice of a professional comes into play.  You wouldn’t do the work of your lawyer, or your accountant for that matter, so why are you trying to design your own marketing materials?  Probably to save money... which inevitably costs you money, because the marketing message you have in your head is not translated effectively into the visual materials you put together which then leads to a decreased sale potential.  Consider this; try consulting with a professional for an hour or two, to receive pointers on what it would take to get your marketing up to par.  A well-trained individual will be able to provide many tiers of attack, some more costly than others, but also some very affordable and effective solutions... For example, you may want to design a brochure in full grandiose color to showcase your products or services, but press-printing it right now is not in the company budget.  Why not invest in a professional design of the brochure, and extend it to clients via Adobe Acrobat format and/or incorporate the design into your website?  Perhaps you need a few digital copies that will hold you over for a month or two until the budget loosens up a bit.  The options are out there, you just need the courage and willingness to go out and explore them.  

Marketing Myth #2:  “I don’t have the time for marketing.”

One of the reasons businesses don’t have time for marketing is that they insist upon doing everything themselves, or even worse, the owner who has a million other things to do insists upon flying solo in the marketing sky having little experience at best.  If expansion and increased profits are going to be any part of the future, headstrong individuals must learn to work as a team.  The magic thing is, the owner will still be doing it themselves... They can solicit the help of a professional, or a fellow employee of their company to jump on the bandwagon of actually getting the marketing plan under way.  The owner becomes the foreman on the job.  All that is asked of the foreman, is to make the decisions to complete the tasks at hand, and to direct their crew with the right instructions and voila! more will get done in a week than they could of done in a year because the marketing project is out from under the BOTTOM of their pile and on the TOP of someone else’s pile.  They still approve everything and make sure the company’s message is getting across in the finished pieces.  They simply must commit a minimal amount of time to lead the way.

A good graphic design firm will help push your marketing plan forward.  At times, I find myself taking the role of a “personal marketing trainer”, often calling, e-mailing and following up to make sure marketing plans don’t lose steam. One of the smartest things you can do is appoint an individual to be your “personal marketing trainer.”  Although sometimes you will not want to think about marketing because your immediate daily activities are overwhelming you, your appointed “personal marketing trainer”, will help keep your goals IN FOCUS.  Lastly, you have to cooperate!! You can’t join a gym, not go, and expect to get any results.  You must take a few steps forward, no matter how small and do them on a continuing basis.  Collaboration, delegation & dedication are key, because remember... there just never seems to be enough time in the day....
Catherine presents the following workshop as part of the Business Skills for Success series:
Building Your Business Muscles – A Marketing Assessment and Strategy Workshop

· Evaluate and Compare current Marketing Strategies

· Identify Selling Strengths and Weaknesses

· Set realistic Marketing Goals 

· Compose Product/Service Messages that Pack a Punch!

Entrepreneurs will gain a better understanding of their company’s current marketing status, learn how to implement low cost marketing solutions, strengthen personal selling skills and improve its current position in the marketplace.  They will identify marketing tools and strategies to launch their business to the next level without breaking the bank!

Since 1998, Catherine E. Nemetz has been assisting entrepreneurs with custom marketing solutions.  She believes in educating her clients about the vast aspects of printing and Internet development, helping to weigh options that ultimately affect the bottom line.  Her eye-catching logos, print designs, and websites provide cost-effective solutions that greatly impact the success of her clients.
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